small fortune

Childrenswear is booming in Hong Kong as fashion designers

and retailers cash in on the global trend, writes Divia Harilela

tfirst glance,
Mama Kid
appears no
different to
any other hip
concept store
in Central,
with its funky
blue and white
logo, designer
furnishings, artwork by Tokyo-based
Tomio Nagai and mix of dark, edgy
clothing and boho prints (think
Dries Van Noten). Its clientele,
however, isn’t the usual mix of tai
tais and hipsters. Instead, it caters to
their chic offspring, from newborns
to six-year-olds.

The boutique is one of many that
have opened recently in Hong Kong,
as the childrenswear market booms.
The Asia-Pacific segment of the
market generated revenues of
US$55.3 billion last year, according
to marketresearch.com. Since then,
luxury brands such as Stella
McCartmey and Gucci have
expanded their range for children,
while local boutiques have sprung
up hoping to cash in on the trend.

“There has been an explosion of
smaller, independent boutiques
offering unique items from all over
the world. Hong Kong has more
options now for children’s clothing,
with a good [range of prices],” says
Levina Li Cadman, co-founder of
yummymurmmyasia.com, a website

offspring in a more creative way. The
store features accessories and
fashion from designers across Asia
and Europe, including Bang Bang
Copenhagen, Dandy Star, Milk on
the Rocks, Muchacha, Simple Kids,
Undercover and Zorra.
Most of these brands
can be compared to
edgy designer labels
such as Comme des

for urban mums. Garcons and
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Kong, Parents increasingly see their  they cater
children as a reflection of © exclusively to
themselves, so in a fashion- children.
conscious city like Hong Kong many “I felt that there
parents have high disposable was a lack of choice
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ours that could properly house the
brands we carry. For me, it’s about
creativity, quality, integrity and
being smartly dressed,” Chow says.
Also new on the scene is Petite
Bazaar, which islocated in the hip
“NoHo” area on Gough Street.
Founded by
Frenchwoman Narguess
Sousi, the shop is
modelled on a children’s
fantasy home and is
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Specialises in
cashmere. Sousi
also has ablog so
customers can check
out the latest arrivals.
“Itused to be that only people
with lots of money would spend on
their kids, but nowI see that’s
changing,” Sousi says. “As more
Chinese people travel, they also
discover niche brands that are
different and not overpriced. There

including
Balinese-inspired
dresses, linen trousers
and shirts, and other cute

separates such as harem pants made
from organic cotton. Like Sousi, she
wanted to keep her range affordable,
so prices range from HK$90 to

will later roll out stores
carrying its main lines.

‘A Next spokesman said
standalone childrenswear
stores were an initiative the

company had decided to
undertake because youngsters’
clothes had been Next's most
profitable area when it previously
operated in Hong Kong.

With so much potential, most
retailers agree this is just the
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